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Pure Premium Method:
Pure Premium = Loss Severity * Loss Frequency
Gross Premium = Pure Premium / Expected LR

Loss Ratio Method:

Adjusted Premium = Original Premium

* (Actual LR / Expected LR)
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pecteoE Losses PML (Possible Max. Loss)
H 5% of probablllty or 20 year return period

VaR(1000%)

TR, LSRR

Probability

ERM Consideration

MFL (Max. Foreseeable Loss)
0.4% of probability or 250 year returil periad

CVaR(1000%)

Accu:mulated
Probability ¢
99.6%

0 Loss
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